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The GREEN GLOBE Board

Robert H. Burns RHB Holdings Ltd (Chairman)

Jourie Butler Kent Fricnds of Conscrvation

Robert Collier Inter-Continental Hotels and Resorts
Robert DeMone Canadian Pacific Hotels

Cieoffrey H. Lipman WTTC

Sir Colin Marshall British Airways plc

Dick Sisman Green Flag International

Maurice Strong Earth Council

James D Robinson [11 J D Robinson Inc.

Stephen Wheatcroft Aviation & Tourism International
Shuichiro Yamanouchi East Japan Railway Company

The following people have been invited to join the GREEN GLOBE Board for 1997/98:

Christel De Haan C D Enterprises

Robin Ingle Ingle Benefits Inc.
Gilberto Jordan Lusotur SA

Sir Frank Moore ‘Taylor Byrne Associates

“In particular, I believe that measures aguinst global environmental
pollution through GREEN GLOBE

are reputed highly among WITTC s activities.”

Shuichive Yamanouchi
Chairman, East Japan Hailway Company




About GREEN GLOBE

GREEN GLOBE was developed by the
World Travel & Tourism Council (WTTC), a
global coalition of industry Chiel’ Executive
Officers. as a direct response to the agenda
established at the Rio Carth Summit,

GREEN GLOBE is a world-wide environ-
mental management and awareness pro-
gramme for the Travel & Tourism industry.
Its prime objective is lo provide a low-cost,
practical means for all Travel & Tourism
companies to undertake improvements in
¢nvironmental practice.
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The main difference between GRLLEN
GLOBE and other environmental pro-
grammes is that GREEN GLOBE provides a
systemalic and practical system of support
for its members, including advice in tailor-
ing company practices to changing environ-
mental needs, tools to help evaluate and
improve performance, information on envi-
ronmental good practice and cost-saving
techniques. and recognition of environmen-
tal commitment via the GREEN GLOBL
brand.

Page

M@0 o0 =1 v v Lh B o B B

(= —_— — ke
~d R | n -2




Chief Executive’s
Message

T am pleased wo report thar 1996 has seen 8 solid conselidation
of GREEN GLOBE with the additional support thar Dick
Sisman has brought to the programms.

Apurl [roen a 40% growth in the membership and expansion
in the number of countries cwvered, the principle development
b been the implementation of GRECCN GLOBE Destinations,
President Ramos of the Philippioes bos agreed to develop the
country a5 a GREEN GLOBE Destination and n the Caribbeun
a co-operative agreement with the Caribbean Hatel Association
(CHA) has led to the implementanon of the Caribbeun Associa-
tion for Sustainuble Tourism (CAST), a regional environmental
initiative in which GREEN GLOBE will play un inportant
part. Pilot schemes have also heen established in Jersey and
Portugal.

O even greater strategic importance i3 the megration of
GRECN GLOBE info Agends 21 for the Travel & Tourism
Iudustey which WTTC is spearheading with the Barth Coungil
and the World ‘Tourism Organization. Here GRFEN GILORE
will serve us o pructical vehicle for corporate commitment and
progressive improvement with lecsl implementation and global
branding.

WTTC has underlined ity commitment v GREEN GILORE
by imtegrating it as a key plank of itz Millenmmm Vision which
aims to create more than 100 million new jobs over the next
decade through the sustainable growth of I'ravel & Teurism,

e

Geullrey H. Lipman
President of the World Trevel & Tourizm Couneil
Chief Executive, GRELN GLOBLE

Managing Director’s
Overview

Any form of forecasting is never casy, projections are the prey
of the unexpecled wnd even the hest availahle information can
he invalidated by political unrest, ceonwmic ills or changing
st alliludes.

The development of GREEN GLORBE illustrates the point
weell. Just where will it fit inta the industry in the vear 20027 [
happen to believe that GREEN GLOBE will be doing very well
i that year and many of the reasons for its success will be
found m this review,

Rut iy optimism extends far bevond the content of this
review, | am now convinced that there is hoth a need and a
demand for an etwvironmental programme thal covers the whole
of Truvel & Tourisin, The environment is a eomplex busmnecss
issue and the interess of all scetors are interreluted both in pro-
ducl development and in destination management. Scctoral pro-
grammes are important but will never gensrate the multi-action
progrunmes invelving tour aperators, airlines, hotels, grouwnd
services and the myriad of olher businesses with interacting
mecTsts.

My cwn posthap shows that businesses, government agen-
vies, loval communities and the travelling public all cxpeet the
industry to take & collcctive responsibility. For example, the
willions of people who hook a packape holiday do not see o
distinetion between the ravel agent and four operator, the air-
line that flies them, the hotel where they sty and the ground
handhng agent. Any holiduy showing any form of preen
branding or loge must co-ordinate the envirenmental impucl ol
the total package. Similurly any destination aspiring to green
credentials must be active in all of the very many wreus of envi-
ronmenlal action which lead to sustainahle davelopment.

[ am now personally convineed by Lhe sound arguments of
the need for a single cross-sectoral plobal envirenmental
branding for the Travel & Touwrism industry. 1 believe that in the
spirit of the Rio Farth Summit GREEN GLUBE can provide
the mdusirvs globul vision o stimulate and work alonpside
local action,

Dick Sisman
Managzing Lirector, GREEN GLOBE




GREEN GLOBE Membership

Since the last GREEN GLOBE Annual Review m March 1996, membership of the programme has increased from 3350 members in
74 countrics to 466 members in B9 countries (March 1997). Membership of GREEN GLOBT imvalves serious comumitment and is
not an eagy option for those wanling o acquire a “green label”. GREEN GLORE should be regarded as & "keep-tic” programime
which ussisls member companies progress towards their enviconmentul lurgets, regardless of the level of their activities to dale.

GREEN GLOBE Membership by Region
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GREEN GLOBE and
Agenda 21

Advice provided by GREEN GLOBE underping Agenda 21, the
programme of action adopted by 182 povernments at the Rio
Earth Summit in 1992, On 7 February 1997 GREEN GIL.OBE
tank part in the ‘Agenda 21: Milestones Towards the Millennium
Think-Tenk" stuged by WTTC, the World Tourism Crganization
and the Tarth Council. The aim was to review the environmental
progress and priogities of the Travel & Tourism industry five
Years after the Rio Earth Summit,

Research by GREFEM GILORE sugpests that the industry secs
energy efficicney, conservation and munogement as its first pri-
arity, whilat governments and national otganjzatons consider
partmerships for sustainable development to be the key issue.

The 60 representatives of international ageéncies, husinesses
and environmental orgamsations at the Think-Tank wsgreed
unanimously to renew efforts to adopt the recommendations
within the published document “Agends 21 fur the Toavel &
Tourism Industry — Towards Sustainable Development”.

From left to right: Jean Holder, Secretary-General of the
Caribbesn Towism Organization; Dick Sisman, Managing
Director of GREEM GLORE; Francesco Franialli, Secrelary-
General of the World Tourism Organization, Geoffrey Lipman,
President of WTTC and Micholas Sonntag, Earth Couneil
Advisery Board und Stockholm Environmeant Tnstitute.

GREEN GLOBE
Membership Benefits:
Advisory and
Information Services

Since 1994, GREEN GLUBE has published 4 large nwnber of
guides und factsheets, providing members with information on
a wide range of topics, from drafting un enviponmental policy
stalement to sactor specific muidance on watsr, energy and
waste management. L

GREEN GLOBE is now in the process of updating this
material for 1997, mtroducing & bright new corporate image
and a frash supply of case study matcrial. MNew fuctsheets will
be produced in response to member demand and as new issues
arige.

All guidanee material will now be available in a user-friendly
A4 ringhinder format, which will accommodaie regular updates
und will cul down on paper use, The hinder i made of re-
cyclable polypropylene, and can be returned w the manufac-
turer via GREEN GLORE for recycling.

The GREEN GLOBE MNewsletler has also taken on the new
corporate image and has resumed ite quarterly status. Each
issue will carry a theme, eilher o region of the world or a spe-
cific emvironmental issue. Members are encouraged to provide
articles or cxamples of good practice for inclusion

“The new guirierly balletin i gn excellont idea.
[ look forward o receiving same regularh”

Kevin Gonzlez
Tt Fedine fardee Soand

Training

1996 saw the first GREEN GLOBE inlernational training con-
ference held in Jersey Fntitled *Waiting o Happen: Hisk
Aszsessment & Crsis Munsgement i the Travel & Tourism
Industry”, this twn day evenr placed delegates, reprosenting 3
different countries, in the centre of an imaginary environmental
crisia on a fictional holiday island, Delegates had w evolve a
strategy ol action whilst under pressure from tenacious news
repartars, environmental organisations and lewyers, linally pre

senting their solutions to the media of the imaginary destina-
tion, Atlanns. Guidance and a towch of mischievous hindrance
was provided by international emvironmental lawyers, Malcolm
Forster and Peter Kavenugh, [rom Freshfields; public relations
specialist, Tim Dunn, Chairman of TI'"S Group Lid (purt of
Shandwick ple); Peler Cole, Managing Director of Tourizm
South & Wast Wales, who was responsible for the reassurance
cumpuign posl Sea Empress disaster; Dick Sisman, Managing
Director of GREEN GLOBE and GREEN GLOBE Board
Member, Stephen Wheatcroft

“Challenging and exgremely well prapaved. It is useful o
furve @ common basiy of thinking and
Dehaving for anvivenmental disasters all over the world

Prof. Claudia Sinischalchi,
Chwner, Grund Hotel San Michale, Tl
“Fery well vrganived with an excelleat chance to participate
in a realiistic case stugdy, Much was learned, Thank vow”

John Gilbert,
Divector & General Manamer, Euralines, UK,
]
“Tiary impressed By the process, very mood opportunities
to diverisy gnd exchange know-fow
[ligh profile conference and good fraining.”

Loie Gorue, Development Manager,
Cenire DVeidle & D Developpment Franco-Waleeche, France.
e
“Fery well sirvctired fiese day introduction and well presented.
ery enjovable and informotive.
Excoellont hnspitality and alve oppartunine to meer experts.”

fan Cox,
London Munager, Fallland Tslands Tourice Board.




Branding

In recent years, brand 1mages have be-
cume ever more important in marketing
angd product development and the worlds
public have coms to expect differing

levels of quality from dilferent brands

GREEN GLOBE memberz have to be con-

fident in the GREEN GLOBE biand before they will use it
The fact that the GREEN GLOBE brand 15 increasingly used

by members s v vole of confidence in the GREEN GLOBE

programme and s abifity to defiver consisienty hugh environ-

mental commitment and action within the rravel and tounsm

Marketing

GREEN GLOBE cunlinees its marketing programme which
includes participation ar international travel tnude exhibitions,
conferenuees und seminars. These events provide an opporiunity
to raise awareness abour GREEN GLOBE and increase mem-
bership, and also a chance for existing members to network
With each other and discuss their company’s activities with
GREEN GLOBE staff.

199% war 2 busy your during which GREEN GLORE warked
wilh members Messe Berlin, CIBTM and World Travel Market
and attended the axhibitions which they grgunise: ITE Berlin in
Germany, he Ewopean Incentive and Business Travel and
Meetings exhibition in Geneva, Swilserland and World Travel
Market in London.

EIBTM

In May, GREEN GLOBE juintly manned an Environmental
Resoures Cantre and contributed to a Green Forum consisting
of ‘round-table” discussicns und the EIRTM Green Awards,
This proved a great success and a groen poll organised by
EiGiM showed thd 54 % of meetings and incentive fravel
organisers now take green consideralions into account when
chousing u destination.

World Travel Market

In MWewvember 1996, GREEN GLOBE worked i partnership
with WTTC and World Travel Market for the second year run-
fing to host the World Trave] Market Environmental Awareness
Dry. The Day consisted of an educational programme of [ive
SEMmInars, an opening svent with speakers from World Travel
Market, WTTC and the Furopean Commyssion plus the presen-

lation of the World Travel Market'GREEN GLUBE Environ-
mental Stand Award, GREEN GLOBE helped businesses and
organisations recognise the importance of good eovirenmental
management und how this tansfers to the bottom line,

The World Iravel MurkelV'GREEN GLOBE Environmental
Stand Award 1996 was won by Cortars Safan Service, Fenya.
From left to right; Fioua Jeffery, Exhibition Director, World
Travel Market: Calvin Contar, Cottar’s Safad, Kenvy and Geoff-
rey Lipman, President, WTTC.

In wddition, GREEN GIOBE met visitors and exhibitors on
its stand throughout the show and held a Members' reception,
sponsored by Steigenherger Reservation Serviec. As a direcl
result of Envirommentsl Awureness Dav 1996, a further 21
companies from 14 different countries joined GREEN GLOBE.

A coordinated approach to profec the enviconment is
uI.lJu.l’urL-.f_r exsential for fong tern indusiry Shaweh,
We mok a small bur important step in communiciating this m
everyone who participared at World Travel Marke; lasi vear,
bt it will take time before the industry understands fully the
necessity for and the advanrages of good environmenial
managemend, Exiilboors and visitors need o recoenize thar
growing numbers of mavellers are more environmeniall)
CORSCIONS aned companics with sound emdrommenil sraresics
e the Benadier i bartom-ling performance. B s dalioheed
Shed this fodat inisiarive is continuing”
Fiana Jeffery, Exhibition Divectar, Wovld Travel Murket
»a
“Tnining GREEN GLOBE allowed ws fo lap inte practical
irformed Relp: initially seminars for our idugoey,
an audit af our holiday offering, changes (o our brochines,
guicle books and publications. New we highlight distinctive
aspects of our flora, faune, natural and built erviranment
and miake more use of our culture and history. We are more
aware of the namral calendar ol events - such as when
ta see the fields of daffadily or wild orchids, the best tme
Jor migratory and resilem birds ans oo on ™,

Sheiia [lemwand, Chiel Execunive, Jervey Tourism

ITB Berlin

I'TE Berlin was onee uguin the stage nsed to anmounce the win-
ners of the GREEN GLOBE Achievement Awurds [or 1997,
Groffrey Lipman, President of WTTC and Chief Cxecutive of
GREEN GLOBE announced 23 companivs which were recog-
mised [or their emvironmental activities: 13 receiving Com-
mendation Awards for significant schievement; & receiving
Distinetion Awards for demonstrating outstanding progress aml
4 recerving a Hecognition Award, a brand new catepory for
1997, {See pages 9t 11 for full details. )




GREEN GLOBE
Iindustry Partners

(GREEN GLOBE is supported by 26 ke industry associations
which hetween them represent Travel & ‘lourism scelors und
regions hroughout the world, GRFEN GLORE industry assa-
ciates work with GREEN GLOBE to promote membership of
the programime amongst their own members,

These industry associates are listad helow:

ACI Ajrports Council International

AITO Association of Tndependent Tour Operators

ATA Afniea'Tmavel Association

ATS Adventure Travel Socisty

HITTIA [4ritish Tncoming Teur Operators Association

EFCT Ewwpean Federation of Conference Towns

CTOA European Tour Operators Association

HCIMA  Hotel & Catering International Management
Aszociation

IACYE Intarnational Assaciation of Cenvention & Visitor
Burcaus

TATA International Air Transport Association

IFI'WO International Federution of Women’s Travel
Crpanizations

TH&RA  [nlernational Hotel & Festawrant Association

ITTTT International Howels Environment Initistive

OPT International Tnstitute for Peace through Tourism

MATUR  Hunganan Socicty of Tourism

NZITIA  Wew Zealand Tourism Industry Association

PATA Pacific Asia Truvel Association

RSA Receptive Services Agspciation

SAIH Society Tur the Advancement of Travel for the
Handieappad

SITE Swciely of Incentive Traval Execitives

SPARC South Membrokeshire Partnership for Action with
Fural Comnunities

TCA Tournsm Couneil Ausiralia

TIA Travel Industry Assnciation of America

TIANS lourism Industry Association vl Nove Scolia
The Tourism Snciety

WATA World Assnciation of Travel Agcncics

“SEPARC fecls that GREFEN GLORT iv impartant for the Trave!
di Tourism indusery ay i raives owarenesy of the fnk between
environental insuas and Upreen " ourism, Eavironmenial
isxwes ave ingreasingly becoming a bov element af argani
sation 5 competitive strategies. It has become imperarive for all
businesser (o incorporaie envicoamenial concerns fnta day
#n day management and aperational sysrems. Widespread
recugnidion hay been given o oulcomes resulting from
fmpreved environmenial performance.”

Debhie Criffith Jones, loweism Officen
ERIRC fSouth Pembrakeshive Partnarship for detion
with Rural Communities Lemited)

“BITOA — The Brijish Incoming Towr Qperaiors Associgrion
activaly supporss the principles and ofjectives of GHEEN
GLOBE, and enduryes the gfforts pude by the organisation
in promaoting emciranmental “best practice . There is little doubi
fhat as the fourism dusivy expands dueing the nevt decade
all af us mugr make every effort fo ensire that we continue
fov prrorect o ganviranment, GREEN GLORTE s the perfect body
for enyure that we e

Richard Tobias, Chief Execuiive, BITOA

"Seme Sy hndidavs are made of dreams, 5o fravel-agenis are
fhe real dream-merchanis ' My dream-inlidays consise
oy AR (e, IO, et gvess, feenly or drces
e fisk in clogr waters, animaly in Africa, the placiers around
the Marmerhorn, the Redwoody and the Bluck forest, Galopagos,
the hundeg and the turdles of Tobamo, GREEN GLOBE helps
i preserve all of this. ™

Muaren Agustoni, Seevatary General,
WATA (World Association af Travel Agencies)

GREEN GLOBE
& the Consumer

As the wse of the GREEN GLOBE lopo becomes more wide-
spread in tour operator’s brochurcs, hotels snd olher outlsts,
interest in our work from the truvelling public is steadily
increasing We distribute ahout 0,000 Tips for Travellers
lcaflets per snnum cach currying the GREEM GLORE and
memher hranding.

In 1997 we expeel brund revognilion o increase substantially
and we will be looking at new ways to both advise the public
uboul envimmmental [ssues at tourism destinations and to
reinforce links between environmentally sware travellers and
GREEN GLOBFE mambers.

* Mdistry-wide envirommental efforts ke GREEN GLOBE
briny iremendons resources o bear in the ctvugele o preserve
nur wopld ® precious rerources. Feople affen form fabs
B! L) nﬁ.:u’ .'.I:.'r_'_|.' u.!‘.l:,.'_'r'w' .:ir.l.':" r"l:lr:'\.-’r'."a’m'l’. ) W futve a
wonderfid opportunity in this indusiry fo change owe gueests '
wifrls gt helping the enviranment, (CRELN GLOBE
keeps these efforts on the agenda and felps hatel vpenniors big
and small understand and recagmive thelr own opporiunities
i el emvendved”

Crgig Hunt, President,
Americas Franchising, Holiday Tnn Worldwide

]
' Oy ]dﬂ it a database of rural tourism

S B R L L . L providers, cstablished by Green
Flag I:Lll:u_uuun,a] (GFI) and GREEN GI.ORE with the help of
the Rural Development Commission (RDC), I helps o market
small scale lacally-owmed rural tourism husinesses which con-
tribute 0 the local economy.

More than 2,000 small rural businesses arc promoted by
Couniryside Choice through the media and at exhibitions and
events in the 11K and in Western Europe, such as Vakanticbours
in The Netherlunds, In sddition, selected bosinesses from the
Countryside Choice damabase are being included in GEEEN
GLOBE member Sunvil Holidays' 1997 TTK programme and
other businazzes may be meluded in several Duteh our opera-
Lors programimes

Countryside Chaice at Vakantiebeurs ‘97




DESTINATIONS

Since the announcement of the intention to create GRLLEN
GLOBE Destinations just wver g year sy, GREEN GLOBE
has received a number of raquests from many countries around
the world L enter into o diglogue and to work in partnership o
formulate programmes of sustainable development at founsm
deslinalions.

In addition to programmes already undereay in Jersey and
Portugal, in-prineiple sgrecments huve also been resched in the
1TK, Caribhean, Philippinas, Hungary and Romania.

GREFEN GILORE Nestination supporters in Hungary

The key feanmres of GRLON GLOBE Destnanons will
remain the sume, Envirvmnenlel progronunes need to be fully
intapratad through the establishment of priornes, targets and
aclion. They are wchievable and realistic, taking account of
individual circumarances and resources. They arc heavily sup-
purled by GREEN GLORE both in development and delivery
and recoenized through our umique global hrandimg.

Jersey Update

GREEN GLOBE Destination work commenced n Jersey im
April 1994, The process will lead to the first GREEN GLOBE
Destination beng avwarded during 1998, This will be subject w
the successful completion of a two vear programme which is
already underway. The programme has evelved from o scoping
repart, produced by GREEN GLORE, which identifies a range
of target arcas for activity. Jersey Tourism are currently imple-
menting a ranga of environmental proprammes which fulfil the
required outputs.

The anviranmental issues which are linked to tourism n Jer-
sey cover many nspects of lifer coastal and countryside plan-
ning; training and cducation; and landscape and nature conser-
vation. These interests for the tourist need to he managed in the
widest context and Jerscy has already undertaken a strategy
policy review, introducing measures to protact the undeveloped
coastline and agreed a comprehensive biodiversily programme,

Portugal Update

Vilumourn is a resort which began life on the Algarve coastline
in the 1960s. It was developed by Lusotur under one stratogic
site masterplan. Today Vilamoura has developad into a success-

ful rezart covering 300 hectares. The first phase of the deve-
lopment is somplete and o further 600 hectares of the site is
cutrently baing designed and planned as Vilamoura XX1.

Lusotur is working with GREEN GLORE to develop a
GHEEN GLOBE Destination st Vilamours by 1999, This will
huild emvironmental practices and policies into both the existing
und propesed development, The destination work ul Vilamoura
is a challenping, exciting and innovative programme, one which
will torm a template tor tumre resort developments.

Elements of the programme include: the large scale creation
of wildlife hakwats; the building of environmental eritena inte
the development and planning processes; recycling of watar
and green waste; manspert planning; lendscape and goll course
management.

In wdditivn W ils other work, GREEN GLOBE is currently
working with Lusomr and its advisors to develop an environ-
mental impact assessment. This will identify ways in which the
key environmental features of the Vilamoura XXI sitc can be
built into the development and will ensure that the whole pro-

gramme ineorporates sll of the components of sustainable

development.

Vilamotra

Caribbean Update

GREEN GLORBE has agreed a programme of activity with the
Caribbean Hotel Association (CHA) and others w establish a
methodology of measuring the enviremmental performance of
hotels within the Caribbean region. This methodology 15 ven-
tred upon practical achisvements acrogs a range of industry pri-
orities identificd in the Rio Earth Summils Agends 21, The
programme is managed by Kelly Robinson, whose post will be
part funded by CHA und GREEN GLOBE.

The Republic
of Philippines

In December 1996 ol o [ormal cersmony in the presence of
Fidel ¥ Ramos, President of the Republic of the Philippincs,
Geollrey Lipman, Chiel Executive of GREEN GLOBE and the
Philippines Tourism Minister, Mina (Gabor, signed a compre-
hensive agreement to promote the expansion of Travel & Tour-
15m and to attack barriers to the growth of the industry, Within
the framewntk of the agreement, the Government and WTTC
agreed w develop the Philippines us o GREEN GLOBE Desti
nation.




GREEN GLOBE
Projects

GRECN GLOBE 15 often invited by its members and indusicy
pariners w develop good practice projects, the following are
examples of pracncal work in which GEEEN GLOEE is in
volved:

The Greek Islands

GREEN GLOBE has been assisling 1wo Gresk islands, Crete
and Corfin to huild up awareness about the environment within
hoth the tourism industry and local community. The program-
mes ure helping to improve long term planning and manage-
ment, information and activities for visilors and stewardship of
the local anvironment

Both programmes actively encouruge parinership between
the local community and the incoming and local tounsm indu-
stry. In Crete this is centred around the small village of Kahoes
near Hania, looking in detail at a limited geographical arcs and
its tourism resource, In Corfu, the project uses the vivid picture
of the natural and cultural resources described through the writ-
ings of Gerald and Lawrence Thrrgll during the 19308 The
picure painted fifty years ago sull remains ol the core of
today’s tourism industry and rediscovering those elements can
help build @ more suitaineble fulurs industry,

Both projects received funding from The British Couneil,
and four tour operators; Truvel Club of Upminster; Sunvil Haoli-
daws; Club Tours; Wildlife [Tolidays.

Manthi, Gresce: boilding environmental awarcness in local
communilies

GREEN GLOBE
on the Superhighway

ECONETT.

Tenjeet sappomed by DG XX of the Burmpen Commissivs.

GREEN GLOBE has been actively involved in the develop-
ment and estahlishment of CCoNETT = a new commumnications
network based wround the Intermet and other distribution
mechanisms which provide access to information aboul Truvel
& Tourism and the eny onment.

The system is being developed by WTTC wilh lunding from
DGR of the European Commission and the support of
IBM. The system was officially launched during World Travel
Market in November 1996 and now has over 250 documents
privviding examples of pood practice, cxperts/orgunisutions and
summaries of bovks and reports.

In addition, full details of the GREEN GLOBE programme
are lisled - membership lists, projects, publications ete, and
members are mvited to submit details of their environmental
efforts and initiatives for inclusion in the system.

Currently, introdustory informution on ECoNETT is availa-
ble in French, German and Spanigh with the majority of the
documents in English,

Future developments of ECoNETL will include inleructive
disvussion groups and a glossary of techniques and technolo-
gies as well as information for members of the public on action
Ly can take.

ECoMNETT can be actessed on-line at hitp:/wwwowtic.ong,

Promoting local tourism in the Greek Islands




The 1997 awards are split into three categories: Commendation, Distinction and Recognition.
The Awards have been judged on the following criteria — Commendation winners have
demonstrated signilicant achievement in improving their environmental performance; and
Distinction winners have made outstanding progress across a [ull range of environmental
policy areas. The Recognition winners have been nominated by GREEN GI.OBE Industry
Associates. Fach associate was allowed to nominate one member, who in its view, has made
maost significant envitonmental progress in 1996,

Awards Criteria

1. Development and management of information systems
2, Environmental Communications to staff & chents

3, Environmemntal Education and training

4. Meeting Company targets

3, General emvironmental improvements.

The 1997 Awards
went to the following
companies:

GREEM GLOEEY Dizstinotion Agasds 1097
Miritish Airport Authorities, U
British Airways, UK
Copley Square Hotel, USA
Haotel Jardim Atldntica, Portogal
Inter-Continental Hotels und Resorts, UK
Whale Watch Kaikoura, New Zealand

GREEN GLUBE Commendation Awards 1997
Aeolos Cyprus Travel Bureau, Cyprus
Carmelim Regional Tourist Association, Israel
Casuarina Deach Club, Rarbados
Columbia Beuchotel, Cyprus
Explore Worldwide, [TK
4l Hogfellshotell og Hytter, Norway
Huliday Inn Maytair, UK
Heoliday Inn Crowne Plaza  London, UK
Huliday Inn Crowne Plaza — Midland, UK
Jeddah Conference Palace, Saudi Arabia
Jordan Tourism Investments, Jordan
kandalama [lotel, Sri Lanka
Lusotur, Portugal
Peiasos Hotels, Creace
Serena Lodges and Holels, Kenya

GREEN GLOBE Recognilion Awards 1547
Allantic Tourism Consulting, Canada, nominated hy TIANS
Horel Nikke Hongkong, Hong Kong, nominaled by TH&RA
Tampere Convention Buregy, Finland, nominated by EFCT
The Taj Group of Totels, India, nominated by IHEI

GREEN GLOBE

DISTINCTION AWARDS 1997

BAA pic, UK

BAA ple owns amd vperales seven airports in the UK, handling
4 total of more than 94 million passengers a year and 1.4 mil-
lion tonnes of cargo. BAA s commilted to developing high
environmentsl standards, Day to day objectives are huilt into
business operations and a series of guwiding principles are
followed to promele envirenmental awareness both within and
outside of the company.

Each airporl reports on their individual performance and
separate reports are produced covering the following wreas;
environmental management; lacal commiunity  imvolvement;
surface transport; aircrafl noise; ground neiss; air quality;
water qualily; wastc management; energy and utilities manage-
ment and pracurament and materials.

An Eovirommental Mansgement System (EMS) is being
developed by an in-house team of managers from across BAA.
BAA% subsidiary compunies mirror the corporate siructure,
with Managing Directors taking overall responsibility for envi-
ronmental performance, The environment 1% 8 standing wem on
Buard Agendas with day-to-day accountahility resting with the
line management responsible for each issue.

British Airways, UK

British Adrwuys, together with its tranchizees and Alliance car-
riers offers a route network covering 477 destinulions in 97
countries. The airling carried 36,061,000 passengers in 1995-6
and has 55,000 emplovess,

British Alrways environmental achicvements are reported by
an Annual Environmental Report which reparts publicly on the
Company's environmental performangs, “io be a good neigh-
buur concerned for the community and the emdronment”. The
main environmental issues for the airline ipclude: noise; emis-
sions, wasle; congestion; tourism and environmental manage-
TMERT.
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Copley Square Hotel, USA

Coplay Square Hotel, a Doston basad hotal with restaurant,
employing 85 siall, has established a comprehensive environ
mental programme at the hotel. A wide range of actons to
reduce envimonmental impacts, generate financial savings, edu-
cate emplovees and intorm the public of 1ts covirenmental
commitment and achievements have been undertaken Fxam-
ples of the progress achicved include: development of the
“Legacy Team,” a staff environmental committes and participa-
f10n in & water conscrvation project on Earth Day, The eoviron-
mental aducation efforts at the Copley Square Hotel ware
merged with thuse of the counterpart Saunders Hotels o form
the SIITNE campaign (Saunders Hotels Initatrve to Murture the
bEnvironment}.

Hotel Jardim Atlantico,
Portugal

The Hotel Jardim Atlintico 15 sifuated in Prazeres, a delightful
unspoilt village on the south west coast of Madsira. The Hotel
offers studios, apartments and bungalews plus 8 wide runge of
amenities in the health, fitngss and beauty centre. The horel has
u comprehensive envirommental management programme and
is actively pursuing the following improvements: Waste Mini-
misution; Energy conservation and management, Water mana
pament; Transpors; Cuest, emploves and local community
ivolvement,

Some specific examples of achievement include: composting
of all waste organic products for use as a fertiliser in the gar-
den; ro-use of old towels'sheets for use ws cleaning cloths;
installation of heat recovery squipment; installation of water
saving shewer heads and tups; wse of wasle wuler [ur erigation
nf the parden and uge of a shuttle bus for guests.

In wdditivn, the vompany has sel targets in the following
argas for 1997: noise manapement (relocation of existing car
park und resiriclion of cor parking on the street) and heritage
and community projects.

inter-Continental Hotels
and Resorts, UK

Inter-Continental Hotels and Resorts is a world leading hotel
corporation with more than 200 hetels in slmost 70 countries
and mora than 40000 employvess,

Inter-Continental produced the Ot Enviromments] Refler-
ence Manual for the hotel zector. The manual examinas each
environmental issue on which e business has an mmpact (for
gxample waste management, SNergy UsS, Air SMUSEONs) and
provides an overview of the importance of the issues, estah-
lishes lonp-term objectives, makes specific recommenduations
about how the impact can he minimised, and provides check-
lists on which hotel s@ff eeord progress and report buck Lo
head office,

The Imter-Continentsl snnual Environmento]l Beview sels
specific targets sach year and methods for achieving those
largels with diregl lines of mesponsibility,. The seven En
vironmeantal Goals for 1995 included: Energy Manapement:
Refrigerant Management, Waste Management; Ervironmental
Audit; Purchasing Guides; Award Scheme and 1009% In-
volvement.

Whale Watch Kaikoura,
New Zealand

Whale Watch Kaikoura oparates on the east coast of the South
lzland of Mew Zealand 1n the small fishing village of Kaikoura,
The company is owned by the Maori peopls of the area and
operatzs a fleet of four whale watching whaling vessels.,

Whale Watch raises public conscinusness and awareness of
the impertance of sustainable tourism. Whale Walchs divi-
dends are dedicated o the provision of educarion and training
for adults and young pevple, The Wigui Teho's Gadilions] mest
ing place at Kaikoura hag heen transformed inte an education
venlre with programomes ncluding language, horticulmre, ma-
rine tourism, forestry, health, vouth workers and fisheries con-
servation. Whale Watch has produced o school educution kil
called *Whales in Action™, distributed to 2,500 echools in New
Zeuland.

Whale warching in New Zealand

GREEN GLOBE

RECOGNATION AWARDS 1997

Atlantic Tourism
Consulting, Canada

Allantic Towrism Consulling (ATC) is a member of the Tourism
Industry Association of Mova Scotia (TLANS). TIANS make
their recommendation on the basis of the following achieve-
ments:

ATC has developed and implemented environmental man-
apement svatems within the company and within those Tounsm
companies that they represent, They specialise in environ-
mental traming scminars, with g foews on education and oware-
ness, The company regularly attends Trade Shows and Events
to communivale und nelwork the sovinonmental message The




company is constantly setting targets for envirommental im-
provements and siriving to mect those goals. Through its
clients, ATC promotes emdronmental management, profection
and vonservation st wurism destingtions and resorts. General
environmental improvements includs:

@ active involvement with community and environmental
groups

® promotion of personal and busingss environmental improse-
ments

® prometion and use of environmentally fnendly products and
practices

TIANS alsn commends the company President, Alan Tean-
Juyee, [or his dedivativn L the environmental programme and
for his concern for the environment.

Hotel Nikko Hongkong,
Hong Kong

Hatel Mikko Hongkong has been put forward for a Recognition
Award by the Intcrnational Hotel & Restaurant Association
{(TH&ERA) Tn its nomination, IH&RA draws atrention to the fiol-
lowing puints, which it belicves “bear testmony to the out-
standing efforts made by the hote]l management to sustain and
unprove ils envirsumental perfonmance in 1995-06™;

In MNovember 1943, the hatels Ceneral Manager, Mr Jean-
Marie Leclareq, was selected by the IH&RA as Corpurale
“Usreen Hotelier of the Year™, in recognition of his oustanding
efforts to improve the environmental performance at Hotel Nik-
ko Hongkong. The prize money trom the award was used 1o
fimd an anmual HE$5,000 prize for the outstanding environ-
mentel project among final vear students at the Department of
Ruilding Services at Hong Kong Polytechnic University. As a
[ollow up, Hulel Mikke Hongkong amd the Hong Kong
Polvtechnic University published “A Guide to Energy and
Water Conservation in Holels™ “An Environmental Manage-
ment Code of Conduct™ 15 the most recent ininative of the hoel
for informing guests of its envirommental comumitment. The
hotel 1s a2 member of the A=zia Pacific Homel Environment Initia-
tivie, The hotel has also been the recipient of the “Most Prac-
tical” catepory of the Shell Retter Fovironment Award Scheme
fur ils energy und waler suving project. The hotel received the
Green [lotelier “Larth Award”™ in 1996 from Friends of the
Earth.

The Taj Group of Hotels,
india

The Taj Group of Hotels has been put forward for a Recogni
tion award by the Intcrnational Hotels Emvironment lnatiative
{THET}, of which it is 2 memher,

The Group has revenlly implemented & comprehensive envi-
ronmental propramme within its chain of hotels and has
appointed thees dedicated members of stall o fseus vn envi-
rommental issues and o raize awareness, As part of s activi-
ties, the Environmental Initiative Group produces “EcoTaj™, un
impressive covironmental magazne tor staft This includes
information on various environmental issuss, progress reports
from individuzl hotels, ideas from staff and covironmenal quiz-
res. The group also runs an award scheme for staff ro stimulate
ideas und encourage participation in the covironmental pro-
pramme. Tdeas generated hy the 199 awards scheme include a
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plan to reduge food waste in the stall canbeen, the we of rewsa-
ble containers for evening snacks instead of plastic hags, and
the use of a video Lo Leain slall,

Tampere Hall, Finland

‘lampere Hall, the leading conpress and concert centre in Fin-
land, was recommended by the European Federation of Confe-
renee Towns (EFCT) who belicve that Tampere Hall has made a
remarkable and effective approach to environmental protection,
und perhups 15 well shead of any comvention city clsewhere i
Curope in this regard.

Tumpere Hulls covironmental protection programme was
initiated in 1993 by Ms Anja Van Aerschot, Head of Tampers
Hall Congress Department. Following the establishment of sn
environmental task force, work was concentrated on eneigy
suvings, wasle minimisation and covironmentally responsible
purchaging.

The work has brought considerable savings, The air-condition-
ing and lighting have heen rationalised to raduce slectricity
copsumption. This is aehieved by the regular servicing of the
air=conditioning syvstem, the installation of a carhon dicxide
gauge to allow adjustments L be made seevrding e load lovels,
and the use of timmng. Tampere [lall also has a heat recovery
system to reclaim air from office fcilities and rebearsal movms,

Information on lampere Hall3 environmental activity is
made publicly availahle in its leaflet “Tampere Hall - Sustaina-
ble Drevelopments”, Tumpere Hall received the sward of *The
Mozt Environmentally Congcious Congrags Centre™ at FTRTM
‘04 in Geneva, and the Hime Environments]l Centre’s environ-
ment award i 1995,




Argentina

Claridge Hubel

Hotel Crillon

Hotel Inter-Continental Duenes Aires

Aunstralia

Australian Automobily Associstivn
Australian Mew Frontiers Pty Lad

Caims Comvention Cenre

Conference Associates ple

Crystul Creek Rinfored Ralreal
Drepartnent of Tourism, Sport & Recreation
Hutel Titer-Continental Sydney

Hotel Kurrajong

Tnternational Collsge of Hotel Management
Intrepid Travel

Jenaolan Caves Reserve Trust

The Pun Pueiflie Holel Gold Coast

Amstria

Horel City Ceniral

Hatel Elisabethpark

Hotel Europa Tyrol

[otel Inter-Continetital Vicnna
Hudel Osterreichischer Haf

Szigenberger Alpenkocnig
Sterganharger i & Thermal Hotel

Rahamas
Bahamas Ministry of Tounsm

Buhrain

Cinlf Hotel
The Regeney Inter-Cuntinental Bahrain

Barbados
Casuarina Beach Club

Belginm
Euwropa Inter-Continental Brussels

Belizy

Belize Eco-Tourism Association

Belze Tounst Bosird

Mindstry of Tourizm and the Environment
Prograrmme for Belize

Bermmuda
DBermuda [sland Cruises

Brazil

Cosstan do Santinho Resort

Hotel Inter-Continentul Ko

Hotel Inter-Continenital Sao Pauls
Hidel Transimerics Sao Paulo

Buigarin

Albena Tourist Co

Huslel Trier-Continental Safia
Cambodia

Iote] Inter-Continental Phnom Penh

Cannadn

Air Nova

Adlantiv Towrigm Consualting
Auberge Giseles Country lnn
Canadian Pacific Hotels

Canadvac Travel Services
CorporaTel

Eco-Caribe Marketing and Consulbmg
Enterprise Cape Breton Corporation
Hotel Inter-Continental Momlreal
el Inter-Continental Toronto

Trin om the Take

[rverary Inn Resort

Markland Coastal Resort

Pan Pacific Hotel Vencouver
Tourism Mova Scotia

‘Lpurism Vancouver

White Point Beach Rezort

Channel Islands

Channel Iglands Tourist Services Lid
Jersey E}mu—iuiiy o Tad

Jerscy Muscums Service

Jeraey Tourism

Les Mielles Goll & Country Cluk

Colombia

Gema Tours

Hatel Inter-Continental Cali
Hotel Inter-Contmental Corlagens
Haotel Inter-Continental Medellin
Hatel La Fonbi

Hargl

Las Lomas Forum Hatel

Costa Hica
Hutel Fiesta de Playa 8.4,

Cote d’ Ivoire
Ivoire Inter-Contincnial Abidjan

Croatia
Hotel Inter-Continental Zapres

Cyprus

Aealng Cyprus Travel
Columbiz Beachotel Pissourn
Droushia Heights TTote]
Forum Hodel Nicosin

The Churchill Limassol

Ciech Republic

Forum Hotel Praha

Hustel Inter-Conlinental Praha
Ilotz] Savoy

Denmark

Ilote] Koldingfjord

Dominican Repuhlic

W Centenario Inter-Continental Santo Domingo
Egypl

(thazala Hotel

Hurghads Inter-Conlinenial Besort & Casing

v
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Semirarms Inter-Conbmental Caire

Sharm El Sheikh Inter-Conrinental Resort &
Cusino

The Thies Corners Co

Fiji

Adventure Fiji/Rosie Tours

Finland
Strand Inter-Conbmental Helsinki

France

Carton Inter-Continental Cannes
Centre d’Emde & de Developpement Franco-
Malgache

Grand Hotel du Domaine de Divonne
Hutel dy Bare § A,

ITate] Intep-Continenital Maris

L Impetial Palace

Le Grang Hotel Inter-Continental Faris
Paris K Palace

Purk Holel 3RS

Serena Tourism Promotion Services 5A
St Bxp. Hoteliers B, Cazelle

Tomic Hotel Biurmbz

Gabon
Leeoni Palace Tntar-Continental Franceville
Okoume Palace Inter-Continental Libreville

Grermany
Halonoe Hisel Fasen

Bayerischer Hof

Bleibiren Hotel Berlin

Dier Evmopaische Hol-Hotel Europa
Eden-Horel-Wolff

Forum Hodel Berlin

Foram Hotel Hamburg

Forum Hotel Munchen

Forum [Tate] Schweizethof Hannover
Hutel Acoenlo

ITatel Alte Spinnerei

Hatel Avance Sonnenhof

Hotel Ensenhur

Haotel ity Wasgerturm

Hubel Inler-Continental Rerlin
ote] Inter-Continental Frankfurt
Hatel Inter-Continental Hamburg
Hotel Inter-Contmental Leipeng
Hotel Inter-Continental Stattgart
Huotel Lindiner Hanbaurg

Totel Mepmn, Rostock

TnierCity Hotel Frankfurt
InterCity Hotel Hamburg
InterCity Hotel Kaiserhof
Interity Hotel Magdeburg,
InterCity IToel Schwerin

Lindner Congrass Hatel Frankfurt
Lindner Hotel Adrport, Dusseldor!
Lindner Hotel Kaiserhof

Linoner Holef Bhen Residence
Lindner [Totels AG

Me=ze Rerlin GimhH

Munich Penta

Parkhote] Pforzheim

Savoy Hotel

Schweizerhof Inter-Continental Berlin
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SORAT Hatel Guaiave

BCHEAT Hotel Humisoldt dfuehis
SRS Staigenberger Rescrvaton Service
GrmbH & Co. KG

Steigenberger Buch Orb Hotel
Steigenherger Dad ITamburg
Steigenberger Bud Pyrmont
Steigenbarper Dadischer Hof
Steigenberger Tuishurger Hof
Sueigenberger Esprix Hotel Hulle
Steigenherger Europaizcher Hot
Steigenberger Frank furler Haf
Steigenberger Graf Zcppelin
Steigenherger Hotel Bad Newsnahr
S'beigmbcrgcr Hotel Baden- Bisdan
Steigenherger Hotel Detlin
Steigenberger Holel Conti Hansa
Steigenberper ote] Remscheid
Steigenberger Hotel Venucberg
Steigenberger InsclHotel Constunce
Sleigenberger Maxx Hotel Dortmund
Steigenberger Maxx Holel Tena
Stetgenberger Mass Hotel Langen
Steigenberger Maxx Hotel
Steigenherger Park Hotel

Greece

Adhernseem Tnter-Continental Athens
Autohcllas 5.A. ‘Herl:'

Fgnatia Epirus Toundation

Elounds Blue Bay Hutel

Elounda Mare [otzls

GETOXER 5

Mesrapolitan Capsis

Palasns Hotels

Phili g (3. Lambrimos 94

Plotin Travel 84

Bafilel Capsis Palace & Capsis Beach Resort

Guyana

Amazomen Cacigue-Masdewini
Amarontan Cacigue-anadin
Huotel Tower Tn.

Hong Kong

Robert H. Burns Holdings T.1d
The Harbour Plaza
The Kimberley Hatel

Hungary
Balatontounst Ltd
Forum Haotel Hislapest
Siotour Co,

Thererizl Hotel Aqua
Thermal Horel Helbu

India

International Travel House Lid _
Liy Pulsce Inter-Continental Mew Delhi

Imdonesia

Bali Infer-Contimental Resort
Borobudur Intee-Continental Jakarta
Hotel Inter-Caontinental Bali

Intan International Hotels & Kesorls

Ireland

Kenmare Bay Hotel
Temple Bur Properies

Israel
Carmelim Regional Tounsi Association

Tealy

Aldrovandi Palace Hotal
Die La Wille Tnter-Continental Roma

Girand Hate] Miramare
Crremad Hagel San Michiele
Hotel Quirinale
Purkhutel Taarin
Sorrento Palece Hotel

Jumaicq
Elegant Resorts International

Japan

Fast Japap Railway Co.

Haoitel Inter-Lontinental Tokopoe Day

Keio Plazg Inter-Continentol Tokye
Yukuhama Grand Inter-Continental Hotel

Jordan

Amra Forgm Holel

Discovery Travel & Eco-Tourism
Hutel Tnler-Continental Jordan
Jordan Tourism Imeestenenl Cu.
Petra Foram Haotel

Kenya

Cottars Safan twn'me

Cirand Repenc

Hulel Iunlup-{'hmhnﬂ Mairobi

Lake Nekuru Lodge

Tatimade Africa

Mombasy Inter-Ciontinental Resort

ferena Tourism Promotion Services | Kenyi)
i Islymels Travel Limited
cal Mamre & Culturul Sufurs L

Lebanon

Lz Vendome [nter-Continental Beirul
Burnmetand Hoel

Luxembourg

Pepper & Salt F

Malaysia

Borneo Eeg Tours
Mrmmmmm
Maldives

Soneva Fushi Besort

Malta
Conmthug Pulace Hilel

Mexicn

Presidente Inter-Contmental Cancun
Presidente Inter-Continental Cozumel
Pregidente Infer-Continental Mexico City
Presidente Inter-Continental Fuerto Vallarta
Presulents Ixtapa Forum Resort

Presidente Los Cabos Forum Resort

Micronesin
Palau Pacific Resort

Moroeeg
Trynamic Tours

Metherlands

American Hotel

Amszte]l Inter-Contimental Amsterdam
Armnsterdam Airpost Sch%phul

Bilderbery Crrden Hote!

British Travel Services

Hutel Thes Tndes Inter-Continental The Hague
ELM, Roval Dutch Airlines

New Zealand

Heritage Trails Foundarion
Whale Walch Kaikoura Ltd

Micaragua
Hotel Inter-Coritinental Managua

Norway

Gald Hegijcllshotell og Hyiter

Hardanger Feriesenter
Worldwide Adventures

(dman

Al Bustan Paluce Inter-Continental Muscat
Hitel Inter-Continental Musca

Pakistan

Islemabad Marrioet [orel
Serena Tounsm Promalion Services {Pakistan)

Panama
Hatel Inter-Contitental Panama

Papua New Guinen
Trans Wingin Tours

People’™s Hepublic of China

Forum Hulel Shenzhen
‘Shanghai New Asn Tomson Hulel

Peru

Marisol Mosquera
Turisane Springbok SRL

Philippines
Hudel Inter.Continental Manila

Poland

Forum Hotel Crucuw
Foram Hotel Warszw
Victorig Inter Continental Warsaw

Portugal
Alparve Tourist Board

Huders Tivoli

_Hﬂ»tf:l Jardim Atlinheo

Hotel Madein Palacio

Lusotur 5.4,

Porueale 5.4,

Ritz Inter-Contmental Lishuss

Romantik Hotel Vivenda Miranda

United Investments (Portugal) - Empreendi-
mentos Turisticos, 5.4,

Hepubliv of Korea
Hotel Inter-Continenral Seoul

Romaniy

Bran Imex Tourism & Trading SEL
Hotzl Inter-{ontinental Bucharest

Saudi Arabia

Abha Inter-Continental Hotel
Jeddah Conference Palace Hotcl
Jeddah Inter-Continental Hotel
Makkah Guest Palace Hotel
Mukkuh Inter - Continental Hotel
Maszsarrah Inter-Contmental Tail
Riyadh Conference Palace Hotel
Rivadh Dome Pulace Hotel
Rivadh Inter-Continental Hotel
The Cull Palace




Serbia
Huirtel Relgrade Tnter-Continental

Seychelles
Hird Islamd

Singapare

Goodwood Park Hotel
Hatel Inter-Continental Singapore
Simgapore Adrlines Lol

Slovak Republic
Huvel Forum Bratislova

Slovenia
Lev Inter-Continental Ljubljana

South Africa

Beverley Hills Sun Inter-Continental Durban
Cape Sun Inter-Contineniol Cupe Town
Sandten Sun & Towers Inter-Cominenral
Juhunneshurg,

Soviet Republic - former
Huodel Mermopol Muosconw

Spain

Castellana Inter-Continentzl Madrid
Conor 3L

Cirand Hotel Clonde Dugue

Ilotel TTusa Princesa

Hirtel Santo Thomingo

Miguel Arias Molino

Planta 54

Turisme de Barcelona

Sri Lanka

Cevlon Intee=Continental Colomba
Miridiva Hotels Limited

Jetwing Horels

Kandalama ITotel

St Martin
OfTice du Tourisme de S5 Martio

Sweden

Hotel Diplomat
Hatel Crothia
Seumdie Hotel AR

Switzerland

Geneva Forum Huotel

Grand ITote] des Dains

Cirsined Haolel Miglianal

Horel des Tepis Couronnes
Hatel Tnter-Continental Geneve
Hotel International Busel

Hotel Schoaeizethof

Metropele Hotel

Roval Maza Inter-Continental Montreux
Feoryal Sawury Hualel
Steigenberger Hotel, Saznen

syrian Arab Republic
Transtour

Tanzanin

Capricomrn Hotels & Tours

Kiweni Marine Resort

Screna Tourism Promotion Scrvices
{Tanzania & Fanzihar)

Thuiland

Siam Inter-Continental Bangkok
The Bouthouse, Phukel
The Pan Pacific [lotel Bangkok

Trinidad and Tobago

Tourism & Industrial Development Company
Limiten] oof Triniduad & Toksagn

Turkey
Ceylan Tnler Contineital Tatanhul

Therorel Belpark Resort
Therotel Sangerme Park

United Arab Emiraies

Alkhnzama "SR5’

Huotel Inter-Comtmental Abu Dihaby
Hatzl] Inter-Continental Al Ain
Hotzl Inter-Lontinenlal Dulxs

United Kingdom

Air Travel Ciroup

Alastair Sawday’s Tours Led
Agqquatours

Aramark ple - South [lumberside
Arulic Experience Thscover the Werld T.ed
BAAplc

BGR & Associates

Britanniz Inter-Contnentel London
British Alrways plc

BIEY

Cadogan Travel

Can nachemwai

Churchill Inter-Continental London
Colchester Borough Counsil

Corli wlp Corle

Corswold Cvcling Company
Coantrywide Holidays

Dz La Costa

Dhiscover Ltd

Lhaluny Holudays

Drapoman

Fast Sussen Counly Conmel

Ezco Tours Lid

ETBTM Holdings Ltd

Espmit Holrduys

Curasia Adventures Lrd

Faroginp

Explore Worldwide

Fulktomd Tslunds Tourist Bogrd
Forum [Tote] London

Crevnge Tnler Continantal Ediabugh
Greco-File

Crreek Tslands Club

tireen Honzons Travel

1loliday Inn Cambridi:

Heslihee T Cromene Plauss Rivminghim
Heliday Inn Crowne Plaza Locds
Helickay Tnn Cronwme Plaza London Heathrow
Holidey Inn Crosne Pla Modluned bunchester
Heliday Inn Garden Court Dirent Cross
Hesladuy Ton Crarden Courl Edinhurgh
Haliday [nn Garden Court Warrington
Hiliday Tnn Teicester

Holdey Inn Loméon Catwiek

Heliday Inn Londor-Sutton

Heladuy Inn Mensdenbesnl Windsor
IToliday Inn Mayfair

Huslithey Tnn SheiTield

Haitel Inter-Continental London
Inter-Continental Hotels and Resorts
Journews tor Conservalion

Kirker [olidays

Lanuaslite Couwnty Couwncil
Lawrence of London Lid

Layla Resources Ltd

Le Ska

Malta Tourism Office

Murketing Munchesten Visitoe & Convention
Bureau

Mayfair Inter-Continental London
Moniagu Yentures Lid

Maturally Moroceo

Misrlialk Plicea Hotel

Morth Wilts Dristrict Counctl

PG Travel Lid

Plas Tan v Bwich

Pure Crete

E.PM Intermation
Represeniation Mus

Runimymede Hotel & Spa

Ben Life Surveys

Select Site Resenations

Simply Truvel

Somerset Travel

South Semerset District Council
5t Mellion Horel, Golf and Couniry Club
Staffordshire County Council
Stroud Dastriet Covnc

Suffalk Caastal THaerier Conneil
Sunvil Holidavs

Surworld Sailing Ltd

Swis Mulional Touris! CHT e
The Individual Trawvelier Co, Lid
The Rathhone Hotel

Thomas Coobe Led

Travel & General Insurance Co, Lid
Irvel Ulub of Lipminster
Travellers Matagonia

Trips Wonldwide

Turizmo Springbok SRL

Wales Touwrist Board

Winods Fiver Cruses

World Travel Macket

YHA (Foghowl & Wales) Limited

United States of America

Abercrombic & kent

American Airlines, Tnc.

American Express Compuny

Avis, Inc.

Hoeng Corporulion

Capdeal Region Airport Commizsion
Clopley Sapuare Hutel

Diesert Paths Tours

Durham Convention & Visitors Bureau
Herte Corpomation

Holiday Inn Werldwide

Hutel Tnter-Continental Chicago
Haotel Inter-Continenral Los Angeles
Hidel Inter-Continental Miami
Hotel Inter-Contineneal New Orleans
Hitel Tnter-Continental “ew York
Lapa Rios

Maho Bay Camps
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Fotel Inter-Continental Lusaka
Musi-o-Turya Inter-Continental Livingstone
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Zimbabae Councal tor' loumsm
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MEMBERS’ ACTIVITIES & ACHIEVEMENTS

The suceess of GREEN GLORE is dependent on the actions of
its members and therr commitment W conlinuous envieon.
mental improvement The following are examples of some of
the activires and achievemenls of GREEN GLOBE members,

Abercrombiv & Kenl, USA

The name Ahercrombie & Kent (A&K) has long boen synony-
mous With leadership in the travel industry, This leadership
exlends (o the matter of environmentally respongible tourism as
is demonsrrated by the company s long-standing swareness and
comimitinent to the preservation of the plokal environment,

Worldwide, all of A&Ks lour ilineraries are specifically
designed to minimise any nagarive impact on the worlds fragily
ceosystem and her peoples. Wherevar possible clients stay at
proparties which have a proven covirenmental tmack record
such vy the Judges managed by the Conservation Corporation,
A&K alsn places paramount importance on the education of ity
clivnls Ly these crucial emvironmental and cultural awarenesz
iszues whilst on tour. A&K s cfforts in this urea have been for
mally recopnised by winning the American Society of Travel
Apgents/Smithsonian Award for responsible tourism.

A&K ir also aware that small pesmures can be just 8s impor-
tunt a5 lurge, Since 1992 all 28 A&K offices have officially
formed “Creen Teams'. The Green leams meet on o monthly
basis W peview oproverments and projects,

Caunudinn Pocific Hotels, Canada

In 1990 Canadian Pacific Hotels made & bold move: more than
00 % ol the 10,000 employees decided to “Co Green™. The feel-
ing was overwhelming that it would be worthwhile for them to
bacome more environmentally responsible. A Green Plan,
based on a 16-peint Avticn Plan was Jannchad.

Since 1990 lighting has been converted to enengy-cifivien]
bulbs; demunds huve besn made on suppliers to use less packag.
ing for deliveries; work has heen undertaken with local commu-
nity groups to spread the message of snvironmental responsibili-
fy, composting systems have heen installed in hotels and resorts,

As the new millennie fast approoches, Canadian Pacific
Haotels is committed ta environmental stewardship, Groen Plan
Phase IT will be launched luter this vear. This plan will expand
on the original plan and take the very best of whal has beey
done und combine that with new, progressive concepts in envi-
ronmental management. Regonal environmentul co-vrdinators
will be designated, formal emvironmental audits will take place
on a regular basis and & communicalion network will be estab-
lishad, among other actions to improve responsivenecss to the
covironment, cmployees snd e community,

‘Tropical Nature & Cultural Safaris Ltd, Kenyva

Tropical Mature & Culmiral Sataris was cstablished o 1993
with the sule purpose of providing the highest possible quality
halidays to halp its clients experience the natural and eulium]
heritege of Eust and Southern Africa. Through participation in
the GRECN GLOBE Programme they have developed the Kurj
Kuri Community Tourism Praject which includes a tourist na-
ture trail in the Mukegode forest; construction of a local museun
at the group ranch and assistance in the collection of artefucty;
construgiion of & tenl vinp and o taining programme for the
local community te prepare them for managing the project on
their owm in the nexl one W bwo vears.

Explore Worldwide, L K

Explore Worldwide iz a U/K-hased plobal tour operator which
develops, sells and vperates small group exploratory holiday
packages hased on establhished systems m tourist deslinations,
such us locully availuble transport, local hotels and restaurans.
The aim af this is to ensure that tounist cxpendilure is directed
into the lecal economiss where tourism occurs and o “srimulate
tourisn in a balanced and sustainable way ™,

The company was partially successful in implemeanting its
second target, which was to conduct an envirenment audit of all
tours by the end of 1996, The information has heen collectad,
hut is proving difficult to analyse due w vanunee in the guality
ol the duls e area to area.

The company suppors varows envirommenls] organisations
financially, such as WWF and Friends of Conservation, and have
recently sponsorcd & major exhibition wt the Horpiman Museum
about Womads and their lifestyle in an effort to help cngender
respect and understanding between dilferent peoples and cultures,

Gild Hegfjellshotell og Hytter, Norway

Gala Haptjellshotell og Hytter comprises o 42-poom horel, 72
cabins with accommodation for hetween s1x and ton people,
and conference fucilities, TU culers for both summer and winter
SPOTts VIKIHOTS,

The company i ol an advanced stage in its environmental
managemant programme. During 1998, the reach of the pro-
gramme wis extended to include the environmental performan-
ce of suppliers, who have been asked to provide detuiled infor
mulivn relating to their products, The company has also been
guccesstinl in achieving the targets that it sel for ilsell in 1995,
regarding reducad energy and water consumption and waste
management. For the following year, e hotel will continue to
fiocirs ot washs raduction, Information of SovIremTemiel activi-
fies 15 now gvailuble in the holel’s Annual Report,

“He are currently cvaluating how we can implement
CGREEN GLOBE In our sales tools, An idea came up to put the
foge on ane of the baards of vur hooth at the forthcoming
Norway Travel Workshop, This eveni gathers trgved industey
poaple frome all over the world,”

Crurither Morzke, Divector Gdld Hagliellshotell vz Hytier

Holiday Inn Mayfair, Uk

In 1986, Holiday Tnn Mayfair made considerable progress by
exceeding three out of four targets set af the beginning of the
vear. These related to electricity consumption, waler consump-
tion und lolal cest of utilities per accupied room. The hotel was

[Toliday Inn Mavtair welcomes Gorden W leam
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unable o meet the target set for waste expendimre, but expects
to see a huge improvement in this arey during 1997, The hotel
has get a new and amhitious set of tarpers for 1997,

The well known GREEN GLOBE character that appears in
(GREEN GI.ORE guidance materials has been adopted and
chnstened by the hotel for its awareness raising programme.
“Gordon™ now makes several appearances around the hotel, He
can be seen on mugs, recently introduced in the staff canteen in
place of disposable plastic cups, and on stickers, used in staff
urens Lo encourage energy efficiency. Tle also stars on Guest-
link, the hotels information channel, which provides informa-
tion on how everyons can make a ditfearence to the covironment
in small ways. “Gordon” badges are given to children an
check-in and are available in difterent colours from Room
Serviee and in the Reslourant.

In 1998, the hotels efforls were rewarded with an Fxcellence
in the Green Teams & Fnvironmental Communication Calegory
of the Considerate Huteliers of Westminster Awards.

Jurdan Tourism Investments, Jordan

Jordan Tourizm Investments 15 very keen to use its membership
ol GREEN GLOBE for ideas and suppart in setting up a com-
prehensve environmentsl manugement programme, Emdron-
mental activity is currently focused in a number of arcas:

& the growing of lncal plants, organic vegetables and fruit

related to the village’s habitat

the use of recycled paper tor all printed material

the use ol traditional stone houses o accommodate visitors

the uge of simple local material and nutural products

the use of under floor heating and caaling

the use of sowage and waste waler reated effluent in

irrigation

the preservation of the architectural and cultural heritage

the development of its local commumnitics

® ihe use of signs o promote efficient nse of energy and
water undar puidance from GREEN GLOBE

One ol he company projects, Taybet Zaman hotel & resort,
was the winner of the 1996 ‘Brilish Alrways Tourism for
Tomoriow' Global Award, which recopnizsed its cfforts in the
conservation of the local culture und he environment.

Serena Lodges and Hotels, Kenya

Kenya-based Serena Hotels has set itself an ambitious envivon-
mental programme, which is alveady well under way. One of
the most sucesssful projects within this progrmme hos been
the Amboseli Relorestation Project, which has regulted m over
165,000 indigenous trecs being planted in the area around
Amboseli Serena Lodge and other areas in the Amboscli Natio-
nal Park, The projeet is managed by a team of eight staff to
work on the designated 40-acre planting arca surrounding lhe
lodge; guests at the lodge are also encouraged to plant trees and
visitors have proved very supportive. The Company has also
heen muccessful in achicving targets set in 1995 for waste
mensgerent and water quality, Tt was also partially successful
in achieving its target for energy conservation, although mare
work needs to be dome in this area. Further targets have been
set for local landscape, provision of emvironmental informa-
tions for clients and educarions of swfl at junior level,

Egnatia Eplros Foundation, Greece

GREEN GLOBE has provided significant assistance in organis-
ing an appropriate environmental management system for the
Foundatipn. For training purposes, the GREUCN GLUBE pro-
gramme has been translated into Greek by the “spvironmental
steering team™ of the Foundation in order to provide stall,
clients, zupplicrs and [iends with a better understanding of
environmental issues and to spread the green messuge even
more sepeessiully thooughout the entire region.

More than 330 individual hotels
around the world

STEIGENBERGER RESERVATION SERVICE

rrewides Private Lobel Sesvices [og
STEIGENBERGER PAN PALIFLL
...... T seaeir wnd Brog,

For more Informativn [Tl.wa combsck:
Head Offige, Mr. Peter Emmerich, Lyoner Slesse A0, 000528 FrankfurtMain
Tel. +40/00RE 4 341, Fan 400007005 04 545




The Way Forward

The past year has seen a dramatic increase in the level of activity in the GREEN GLOBE
programme. New initiatives linked to destination management, the development of Agenda
21 policies and environmental improvements in business practices all support the push
towards a sustainable industry.

In 1997 GREEN GLOBEL will build upon this progress helping to advise, stimulate and
create future action in businesses and at destinations. There is no doubt that, post Rio, the
Waorld’s population is more aware of the environment and expects those in positions of power
and authority lo develop sustainable policies. GREEN GLOBE has a central role to play in

such development.

Further Information

*“Without a clean and healthy environment,
Travel & Tourism ¢annot retain its role as a
world leader”

Maurice Strong

Chairman, Earth Council and Executive Co-
ordinator for UN Reform.

former Secretary-General, 1992 Rio Earth
Summit

Sustainable Travel & Tourism is in the inte-
rests of all Travel & Tourism companies
worldwide. You and your company can con-
tribute in one or more of the following ways:
1. Il your company is already a GREEN
GLOBE member, you can nominate your
subsidiary, associated or franchised units,
your buyers and suppliers and the other
Travel & Tourism companies with which
you work, for membership of GRELN
GLOBE. Please send contact details for
the companies you are nominating to the
GREEN GLOBE office al the address
below. We will be pleased to send them
full information and an application form.
2. If your company is not yet a GREEN
GLOBE member, and you would like
information, please contact the GREEN
GLOBE office at the address below.
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3. If, as an individual, you would like to
support GREEN GLOBE and its objec-
tives, you can do so by telling others
about it. We would be pleased to send you
information about the programme for this

purpose.

GREEN GIL.OBE
PO, Box 396

Linton

Cambridge CB1 6UL
UK

Tel: +44 1223 BO0255
Fax: +44 1223 890258
g-mail via CompuServe 101453,3007

Registered Office:
WITC

20 Grosvenor Place
London

SWIX TTT

UK
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